


10.

11.

12.

13.

14.

15.

16.

17.

EFTA - Survey of Fair Trade in Europe

Index
INTRODUCTION - -« e e e e e e e e e e e et e eeaeeeeeaaaaaaasaeeeeaaninneneee. 1
FAIR TRADE ON A EUROPEAN LEVEL . . . . .« c v vvvvttenenetetetnniennnnnns 2
AUSTRIA o v v vt et e e e e e e e e e e e e e et ettt ettt 7
BELGIUM .« o v v v e et e e e e e e e e e eeeeeee e e taeaaeaaaeaaeeeaeeenanneees 9
DENMARK .« s vooeteee ettt ennneeeeeenns 11
FRANCE « « « v v ooeee e et e e e e et ettt et eesaaaneeen 13
GERMANY . o v v vt e e e e ee e e e et e e e e e et e et teeeaaeee e 15
IRELAND o v v oeee et et e ettt eanaaeeeeennn 17
¢ N 5 G 19
LUXEMBOURG -« « s e e e e e e et e eeeeeeeeeeeteeaeaaaaaaseeaeanenanes 21
THE NETHERLANDS . . o e e e e oo ettt e tananneeeeeeeaeeeeoneeeenns 23
NORWAY . v e e e e e e e e e e e ettt e et ee et e i et e e 26
SPAIN & e e e e e et e e ee e e e e e et e ettt ettt e 28
SWEDEN - oo v v v vt e eee e e e e e e e et e et et e et et e 30
SWITZERLAND . . . v v v v v e ettt et eetaaee e aaannnns 32
UNITED KINGDOM . . .« v e e ettt e et ee ettt taeeeaaaaaaaaaaananns 34
LIST OF REFERENCES AND ADDRESSES . . . .. vvetennaaeeeeennnnnnnns 37



EFTA - Survey of Fair Trade in Europe

1. INTRODUCTION

This survey of fair trade in Europe was conducted at the request of the European Fair
Trade Association (EFTA). Its objective is to provide an overview of the extent and
impact of the fair trade movement in Europe as well as the fair trade labelling initiatives
on the European mainstream market. The survey concentrates on two categories in fair
trade:

- Goods imported and sold by the alternative trading organizations according to fair trade
criteria, largely sourced from small producers who would otherwise not be able to
export;

- Goods imported and sold commercially, with a trademark indicating that the conditions
of trade for these products have been approved by an independent organization as
meeting their criteria and standards.

In addition to these categories the European market sees an increasing number of

wholesalers and retailers who claim to trade fairly without any guarantees or monitoring.

As verification of these claims is impossible, this type of traders was not included in this

report.

The study involves 14 European countries: Austria, Belgium, Denmark, France,
Germany, Ireland, Italy, Luxembourg, the Netherlands, Norway, Spain, Sweden,
Switzerland and the United Kingdom, practically all the European countries which have a
considerable fair trade sector (except Finland, where it was impossible to collect
information at a national level). The information was provided by one or more fair trade
organizations per country - 35 in total. The details were gathered by research bureau
Oikos and double-checked by Mr Enzo Martinelli.

N.B. The turnover figures in this report are excluding Value Added Tax (BTW, Mwst., TVA etc.). The
retail value of a product is the price paid by the final consumer (less the VAT). The ECU exchange rates in
the report are either from an unknown date, based on data received from respondents, or taken from the
exchange rate information in the Financieel Dagblad (of the Netherlands) of November 1, 1994.

(Oikos, P.O. Box 19170, NL-3501 DD Utrecht, The Netherlands, tel.: +31-30-319424; fax: +31-30-364903)
(Enzo Martinelli, /o ACRA, Via Breda, 54, 1-20126 Milan, Italy, tel. +39-2-27000291; fax +39-2-2552270)
(EFTA, Witmakersstraat 10, NL-6211 JB Maastricht, The Netherlands, tel.: +31-43-256917; fax: +31-43-258433)
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2. 30 YEARS OF "NOT AID BUT (FAIR) TRADE" IN EUROPE

In January 1994, the European Parliament adopted a report and a resolution’
promoting fairness and solidarity in North-South trade. The report recommends measures
to strengthen and support the fair trade movement and to adopt the fair trade principles in
policies of the European Union and its Member States. The European fair trade
movement considers this as an important acknowledgement of its almost 30 years of fair
trading and campaigning.

What is fair trade?

Fair trade has the following charactenstlcs

* _.remhuneration of production that enables producers a.nd their families to earn an adequate living; this
implies a fair price, advance payments when needed and a long-term relationship;

* a production environment that does not harm - producers’ short-term -and ‘long-term physical,
psychological or social well-being, i.e. thatis “fair”;

* production that is econonncally and ecologically sustainable, i.e. that meets the needs of the current
generation without compromising the ability of future generations to meet their own needs;

*  the use of the most efficient - ways to get:a product from a producer to the consumer, by-passing
speculators and unnecessary intermediaries;

* preferential treatment for production, trade and marketing that involves mdxgeneous production, small
and medium-sized enterprises and the equitable distribution of the generated revenues; ;

* gwareness-raising in the North about the relationship between the consumers” choice and the producers’
living and labour conditions;

* _campaign and advocacy work that is aimed at changing unfair international trading structures.

Fair trade importing organizations - from 1967 up to now

In 1959, the Fair Trade Organisatie (formerly called: S.0.S. Wereldhandel) was
founded by a number of youth members of a Catholic political party in the Dutch town of
Kerkrade. Concepts such as developing countries or the Third World were unknown in
those days. The foundation’s first activity was a milk powder campaign for Sicily. Fund-
raising and providing financial support to projects in 'underdeveloped regions’ were the
main activities.

The young foundation focused on projects that would allow people to gain economic
independence by helping them to support themselves. Financial support was therefore
mainly aimed at vocational training and small workshops. It soon became clear, however,
that selling the manufactured products was a major problem. The sales potential of the
small local market was insufficient. This led Fair Trade Organisatie in 1967 to become a
pioneer in purchasing products from producer groups in developing countries and selling
them in Northern markets. The world’s first fair trade organization was born.

! cf. European Parliament Resolutions of 19-1-1994 on the promotion of fair trade, and of 1991 on the Max
Havelaar initiative.
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The first imported products were wood-carvings from the slums of Port-au-Prince,
Haiti. During the first few years, only crafts products - the majority of them from
missionary projects - found their way to the Netherlands. Cactus pots, plant hangers,
bamboo ashtrays and shell-decorated articles from the Philippines, earthenware and straw
products from Mexico, sandals from India and wooden sculptures from Haiti were
characteristic of the first range of fair trade products. These products were sold through
(missionary) exhibitions, mail order and Third World Groups.

Autumn 1973, coffee was introduced in the fair trade circuit. The first beans came
from Fedecocagua, an association of coffee cooperatives in Guatemala. The coffee led to
an enormous acceleration of the growth in fair trade, and coffee turnovers exceeded those
of handicrafts shortly afterwards.

From the early 1970s onwards, the fair trade model was adopted in a number of other
European countries. Since then, over 65 fair trade organizations all over Europe have
started operations. 11 of them in 9 European countries joined forces in 1990 by
establishing EFTA, the European Fair Trade Association. EFTA seeks to stimulate
practical cooperation between its members, develop common policies and offer joint
support to producers, and strives for the adoption of fair trade principles in commercial
trading in Europe. EFTA members import from over 550 producer groups. Total turnover
of all EFTA members together has been growing steadily for years and in 1994
ammounted to some 72 million ECU. EFTA members employ a total of approximately
560 staff and are supported by tens of thousands of volunteers.

(Third) World Shops - from 1969 up to now

The UNCTAD conference concluded in 1968 that "not aid but trade” would be the best
method of development assistance. However, this statement was not put into practice; the
political will to apply the concept in reality was lacking. Third World Groups set a better
example. The sale of cane sugar became a form of political protest, as appears from the
slogan "By buying cane sugar, you increase the pressure on the governments of the rich
countries ... to give the poor countries also a place in the sun of prosperity”.

The Cane Sugar Groups developed into "World Shops", which not only sold cane
sugar but also handicrafts products. The first real Third World Shop was established in
1969 in a small town in the Netherlands. In the ensuing years the "World Shop" idea
rapidly became very popular. In the early seventies, (Third) World Shops sprung up all
over Europe.

In various countries, the shops united to form national associations. As the continuing
growth of the world shops movement required coordination on a European level, these
associations started meeting at bi-annual conferences. In February 1994, 15 world shops
organizations (representing almost 3,000 world shops in Europe) from 13 countries
decided to institutionalize this cooperation and established NEWS, the Network of
European World Shops. The aims of NEWS are to exchange information, coordinate
activities, organize bi-annual European congresses and link grassroots activities with
advocacy work.






